
Brand
Guidelines



x

1/2 x

1/2 x

1/2 x 1/2 x

1/2 x

1/2 x

1/2 xx

Brand Guidelines
OUR LOGO

Stacked version Horizontal version

Control Area

The Control Area is the space that

must always surround the logo to

ensure it is easily visible. This area,

measured from the outermost

edges of the logo, is equal to half

the height of the hands symbol.

Nothing can encroach this area.

Standard and

primary color

combination use

White background

& one-color print

limitations use

Dark or color

background use

Control Area

Control Area

Minimum size

For print, no smaller than ¾-inch wide for stacked

version and 1¼-inch wide for the horizontal version.

For web, no smaller than 200 pixels wide for stacked

version and 330 pixels wide for the horizontal version.

3/4 in

200 px
1 1/4 in

330 px



Inspirational Green

CMYK: 54/0/100/0

RGB: 132/189/0

HEX: #84BD00

Brand Guidelines
OUR BRAND COLOR PALETTE

Primary color Extended Palette

Color Ratio

A general guideline for use of color

is to lead with our primary BGCAA

blue and accent it with one or two

additional colors from the

extended palette. The majority of

the color should be blue (50%) with

additional colors less than the

majority (40%). The remaining area

(10%) is reserved for conservative

use of black and white.

Print

Franklin Gothic URW font family
is our core font and the preferred

typeface for communication.

It is available through an Adobe

Creative Cloud subscription:

fonts.adobe.com/fonts/

franklin-gothic-urw

BGCAA Blue

CMYK: 100/13/2/0

RGB: 0/129/198

HEX: #0081c6

Service Purple

CMYK: 77/97/0/0

RGB: 73/47/146

HEX: #492F92

Energetic Orange

CMYK: 0/60/100/0

RGB: 255/130/0

HEX: #FF8200

Professional Blue

CMYK: 100/53/4/19

RGB: 0/75/135

HEX: #004B87

Theatrical Gray

CMYK: 44/34/22/77

RGB: 83/86/90

HEX: #53565A

Bold Black

CMYK: 0/0/0/100

RGB: 0/0/0

HEX: #000000

50% 10%10%30%
Primary Color

OUR BRAND FONTS

Secondary Color Tertiary Color Neutral Color

BGCAA Blue Extended Palette Black/White

Helvetica or Arial font families
are the preferred typefaces for

these programs.

For Microsoft

PowerPoint

and Word 

Franklin Gothic FS font family
is the preferred typeface for use in

digital communications and available

on Canva in Demi, Book and Medium.

Canva

https://fonts.adobe.com/fonts/franklin-gothic-urw
https://fonts.adobe.com/fonts/franklin-gothic-urw


@BGCAustinX/TWITTER

@BGCAustinINSTAGRAM

linkedin.com/company/bgcaustinLINKEDIN
Click on each handle to be

redirected to our socials

Brand Guidelines
OUR COMMUNICATIONS

Boys & Girls Clubs of the Austin Area
Must use full name "Boys & Girls

Clubs of the Austin Area" at first

reference; thereafter fine to use

"BGCAA" alone.

Ampersand (&)
Always us an ampersand (&) in our full

name.

“The” use
Avoid preceding "Boys & Girls Clubs of

the Austin Area" with "the" unless

followed by a noun. 

Club/Clubs
"Clubs" and "Club" are always

capitalized; "Clubs" is plural in the

context of our formal name.

Logo use
Always use unmodified logo in one

of the approved formats (several

formats available). 

The following rules are meant as a quick reference.

#BGCAustin

#GreatFutures

#ForTheKids

OUR SOCIAL MEDIA

facebook.com/bgcaustin/FACEBOOK Brand Hashtags

ASSETS

Access our branding assets through the following links: 

      LOGO
Digital and print versions 

      PHOTOS
Newsroom assets

      VIDEOS
Newsroom assets

For questions and more information, contact:

Clarissa Davila Chief of Marketing & Communications Officer
clarissa.davila@bgcaustin.org

(512) 955-0128

6648 Ed Bluestein Blvd,

Austin, TX 78744

      B-ROLL
Newsroom assets

https://facebook.com/bgcaustin/
https://x.com/BGCAustin
https://www.instagram.com/bgcaustin/
https://www.linkedin.com/company/bgcaustin/
https://drive.google.com/drive/folders/1WsVv0jjjQRVa4gv_cnDemxNhR0cRLNis?usp=sharing
https://www.bgcaustin.org/newsroom/photos/
https://www.bgcaustin.org/newsroom/videos/
https://drive.google.com/drive/folders/1FdSX2qj3IUGco5VUgomOYJ-krHXr5MkK?usp=drive_link

